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CHINA - DONACIONES, PRESTAMOS Y OTROS INCENTIVOS

Solicitud de celebracién de consultas presentada por Guatemala

La siguiente comunicacion, de fecha 19 de enero de 2009, dirigida por la delegacion de
Guatemala a la delegacion de China y al Presidente del Organo de Solucion de Diferencias, se
distribuye de conformidad con el parrafo 4 del articulo 4 del ESD.

El Gobierno de Guatemala solicita por la presente la celebracion de consultas con el Gobierno
de la Republica Popular China ("RPC") conforme a los articulos 1 y 4 del Entendimiento relativo a
las normas y procedimientos por los que se rige la solucion de diferencias ("ESD"), el parrafo 1 del
articulo XXIl del Acuerdo General sobre Aranceles Aduaneros y Comercio de 1994 ("GATT
de 1994"), los articulos 4 y 30 del Acuerdo sobre Subvenciones y Medidas Compensatorias (""Acuerdo
SMC") vy el articulo 19 del Acuerdo sobre la Agricultura, con respecto a determinadas medidas que
ofrecen donaciones, préstamos y otros incentivos a empresas en China. En cumplimiento del
requisito previsto en el parrafo 2 del articulo 4 del Acuerdo SMC, se anexa a esta solicitud de
celebracion de consultas una relacion de las pruebas disponibles.

A. Estas donaciones, préstamos y otros incentivos se reflejan en las siguientes medidas, asi como
en cualesquiera modificaciones o cualesquiera medidas conexas o de aplicacion:

l. Los siguientes instrumentos, que estan relacionados con el programa China World Top Brand:

CWTB-1. Circular on Carrying Out Evaluation of Products to Be Recognized as China
World Top Brand®;

CWTB-2. Circular on Application of China World Top Brands in 2006%;

CWTB-3. Circular on Application of China World Top Brands in 2008;

CWTB-4. Measures for the Administration of Chinese Name-Brand Products*:

1 GZJZ [2005] N° 95.
2 7JZH [2006] N° 11.
$ ZJZH [2008] N 23,
* AQSIQ Order N° 12 (29 de diciembre de 2001).
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CWTB-5.

CWTB-6.

CWTB-7.

CWTB-8.

CWTB-9.

CWTB-10.

CWTB-11.

CWTB-12.

CWTB-13.

CWTB-14.

CWTB-15.

Notice Concerning the Issuing of Opinions on Promoting the Brand-Driven
Strategy & Its Incentive Measures®;

Notices Concerning Printing and Distributing the Implementation Regulation
on Economic Development Fund Supporting Industrial Technology Progress
in Futian District Shenzhen®;

Notices of Gansu Provincial People's Government Concerning Printing and
Distributing Incentive Methods for Enterprises Entitled with Famous Brand
Products in Gansu Province’;

Notice on Methods of Implementing Brand Praise and Incentive for
Industrial Enterprises in Guangxi Zhuang Autonomous Region®;

Several Related Policies on Implementation of Guiyang's Science and
Technology Development Planning During the "Eleventh Five-Year Plan"
(2006-2010)°;

Opinions of the Party Committee and People's Government of Jinhua City on

Promoting the Building of "Jinhua Brand"’;

Circular of Jiujiang Municipal People's Government on Adjusting and
Enriching the Incentive Policy for Creating a City of Brand™;

Circular on Printing and Distributing the Method of Nanhai District, Foshan
City for Supporting and Awarding Independent Innovation, Brand Drive and
Enterprise IPO';

Opinions of Nanping Municipal People's Government on Supporting
Development of Key Industrial Enterprise®;

Opinions on Promoting Fast and Healthy Development of Characteristic
Manufacturing Industry through Implementing Industrial Upgrading
Projects™;

Circular of Sichuan Provincial People's Government on Printing and

Distributing the "Opinions on Forcefully Pressing Ahead Industrial Brands

Strategy in Sichuan";

° FFB [2007] N° 274,

® FBF [2007] N° 53.

" GZF [2007] N° 72.

8 Gui Zheng Ban Fa [2007] N° 42.
® ZFF [2006] N° 51.

195w [2006] N° 21.

1 JZW [2007] N° 93.

2 NF [2007] N° 128.

3 Nan Zheng Zong [2007] N° 219.
1 QWF [2007] Ne 20.

> CFF [2007] Ne 38.
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Circular on Forwarding the Detailed Reward Rules for the Strategy of Drive
with Top Brands in Suzhou City®®;

Circular on Forwarding the Policy Measures for Pushing on the Strategy of
Drive with Top Brands'’;

Notice Issued by the Office of Wenzhou Municipal Government for the
Distribution of Quality & Branding Award Management Measures in
Wenzhou'®;

Opinions of Wuyi County Party Committee and People's Government on
Further Encouraging and Promoting the Development of SMEs"?;

Notices Concerning Printing and Distributing the Implementing Regulations
Issued by the Bureau of Finance and the Economic Development
Administration of Xiamen to Support the Development of High Quality Well-
Known Products in Xiamen?’;

Suggestions on Supporting Key Industrial Enterprises Issued by the People's
Government of Yandu District, Yancheng City®*;

Suggestions on Accelerating the Implementation of Brand Strategy®;

Circular on Ensuring Proper Use and Management of Guangdong Brand
Development Fund®;

Notice of Issuing the Directive on Supporting the Development of Name
Brands for Export.?*

Los siguientes instrumentos, que estan relacionados con el Programa Chinese Famous Export

FXB-1.

FXB-2.

Circular of the General Office of the State Bureau of Quality Supervision,
Inspection and Quarantine for Issuing the "Measures for the Control of

Evaluation of Chinese  Famous-Brand  Products  (for  Trial

Implementation)"?*;

Notice of General Office of Ministry of Commerce Concerning

Recommending Candidates of "Chinese Export Famous Brands"?®;

16 SFB [2005] N° 109.

7 SFB [2005] N° 115.

8 WZB [2006] N° 147.

9 Disponible en:  http://www.zjwy.gov.cn/dzwk/wj_style.jsp?filelD=1312.
20 Xijacaiqui [2007] N° 21.

21 DZF [2007] N° 102.

22 7ZF [2007] N° 81.

2 YCF [2007] N° 64.

# Shang Mao [2005] N° 124,
% Guozhijian [2001] N° 32.
%6 SBMH [2007] N° 25.
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FXB-3.

FXB-4.

FXB-5.

FXB-6.

FXB-7.

FXB-8.

FXB-9.

FXB-10.

FXB-11.

FXB-12.

FXB-13.

Notice of Issuing the Directive on Supporting the Development of Name
Brands for Export?’;

Circular of Changxing County People's Government on Further Promoting
Foreign Trade Development®;

Opinions of Deging County People's Government on Strengthening the
Building of Advanced Manufacturing Bases®’;

Circular on Printing and Distributing the Policy Opinions for Accelerating
Innovative Development of Industrial Economy®;

Notice Concerning the Issuing of Opinions on Promoting the Brand-Driven
Strategy & Its Incentive Measures®’;

Circular on Printing and Distributing the "Provisional Regulation on the Use

of Fujian Export Brand Development Fund"®;

Circular of the Foreign Trade and Economic Cooperation Department of
Fujian Province on Recommending Candidate Enterprise for the 2008-2009
"Famous Export Brands the Foreign Trade and Economic Cooperation
Department of Fujian Province Mainly Cultivates and Develops [Foreign
Trade and Economic Cooperation Department of Fujian Province]**;

Circular on Printing and Distributing the Opinions on Recognizing "Famous
Export Brands the Foreign Trade and Economic Cooperation Department of

Guangdong Province Mainly Cultivates and Develops"®;

Suggestions on the "Export Brands Particularly Cultivated and Developed by
the Department of Foreign Trade and Economic Cooperation Department of
Guangdong Province" (Revised Edition)®*;

Notices Concerning Alternative Name List Supplementary to the Export
Brands Particularly Cultivated and Developed by the Department of Foreign
Trade and Economic Cooperation of Guangdong Province®;

Circular on Ensuring Proper Use and Management of Guangdong Brand
Development Fund®’;

%" Shang Mao [2005] N° 124.
28 CZF [2005] N° 45,

2 DZF [2008] N° 29.

% CZF [2007] N° 54,

%1 FFB [2007] N 274.

2 MCW [2007] N° 17.

¥ MWJMF [2008] N° 31.

¥ YWJIMJIZ [2007] N° 1.

% Disponible en:

http://www.gddoftec.gov.cn/jsmyc/main/shownews.asp?newsid=299&channalid=16.

% YWJIMJIH [2008] 31.
¥ YCF [2007] N° 64.
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Notice Regarding Support Policies to Promote the Development of Our City's
Foreign Trade and Economic Cooperation for 2005%;

Notice of the Administrative Office of the Hangzhou Municipal People's
Government on Revision of the Evaluation and Selection Requirements and
Award Measures for the "Golden Dragon Awards" in Hangzhou's Foreign
Trade Export®;

Directives of the Administrative Office of the Hangzhou Municipal People's
Government on Promoting the Development of Independent Export Brands*;

Circular of the Provincial Department of Commerce, Development and
Reform Commission, Economic Commission, Department of Finance,
Department of Science and Technology, Bureau of State Tax, Administration
for Industry and Commerce, Bureau of Quality and Technical Supervision,
and Entry-Exit Inspection and Quarantine Bureau of Heilongjiang Province
and Harbin Customs on Printing and Distributing the "Guiding Opinions of
Heilongjiang Province on Supporting the Development of Famous Export
Brands*;

Circular on Printing and Distributing the Newly Revised "Method for

Selection of Henan Famous Export Brands"**;

Guiding Opinions on Supporting the Development of Henan (Famous) Export
Brands in the "11th Five-Year Plan" Period*;

Notice Regarding Selection of 2007-2008 "Jiangsu Province Export Brands

for Focused Cultivation and Development™*;

Opinion on Promoting Better and Quicker Development of Private
Economy*;

Opinion of the Party Committee and People's Government of Jinhua City on
Promoting the Building of "Jinhua Brand"*

Opinions of Jindong District Party Committee and People's Government of
Jinhua City on Accelerating Industrial and Export-Oriented Economic
Development*’;

* Hang Wai Jing Mao Ji Cai [2005] N° 225; Hang Cai Qi Er [2005] N° 602.

* Hang Zheng Ban [2007] N° 47.

%0 Hang Zheng Ban [2007] N° 10.

*! Hei Shang Lian Fa [2006] N° 1.

*2Yu Shang Mao [2008] N° 1.

*% Yushangmao [2006] N° 13.

* Suwaijingmaomao 2007 N° 122.

% JZF [2007] N° 113.

“® SW [2006] N° 21.

*" Disponible en: http://zsj.jindong.gov.cn/news/ZCFG_9214/200811431343.html.
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FXB-24.

FXB-25.

FXB-26.

FXB-27.

FXB-28.

FXB-29.

FXB-30.

FXB-31.

FXB-32.

FXB-33.

FXB-34.

Circular of Jiujiang Municipal People's Government on Adjusting and
Enriching the Incentive Policy for Creating a City of Brand*;

Circular on Printing and Distributing the Method of Nanhai District, Foshan
City for Supporting and Awarding Independent Innovation, Brand Drive and
Enterprise IPO*;

Notice of the Department of Commerce and Department of Finance of
Ningxia Hui Autonomous Region on Printing and Issuing the Administrative
Measures of Ningxia Hui Autonomous Region for the Awarding and
Promoting of Brand Export Commodities®’;

Notice of the People's Government of Quanzhou Fengze District on Issuing
Regulations Concerning the Support to Key Enterprises;

Opinion on Promoting Fast and Healthy Development of Characteristic
Manufacturing Industry through Implementing Industrial Upgrading
Projects®;

Notice on Printing and Distribution of 2006 Policies for Encouraging the
Development of Foreign Trade & Economic Cooperation in Shandong®?;

Opinions of Shaoxing Municipal People's Government on Further
Encouraging the Development of Open Economy in Urban Areas™;

Circular of Sichuan Provincial People's Government on Printing and
Distributing the "Opinions on Forcefully Pressing Ahead Industrial Brands

Strategy in Sichuan";

Circular on Forwarding the Detailed Reward Rules for the Strategy of Drive
with Top Brands in Suzhou City®;

Circular on Forwarding the Policy Measures for Pushing on the Strategy of
Drive with Top Brands®’;

Circular on Forwarding the Opinions of Foreign Trade Office of Tianjin
Municipal Government on Accelerating Development of Proprietary Export
Brands of Tianjin City*®;

%8 JZW [2007] N° 93.

*° NF [2007] N° 128.

% Ning Shang (Gui Cai) FA [2006] N° 159.
*! Quanfengzhengzong [2008] N° 22.
%2 QWF [2007] N° 20.

>3 LCQ [2006] Ne 5.

> SZF [2007] N° 66.

** CFF [2007] Ne 38.

*® SFB [2005] N° 109.

" SFB [2005] N° 115.

%8 JZF [2007] N° 005.
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Circular of Wuxing District People's Government of Huzhou City on Further
Encouraging Foreign Trade Development™;

Opinion of Wuyi County Party Committee and People's Government on
Further Encouraging and Promoting the Development of SMEs®;

Measures for Managing Xiamen 's Key Export Enterprise Assistance Fund®;

Notice from the Xiamen Trade Development Bureau and the Xiamen Finance
Bureau on the publishing of Measures for Managing Xiamen's Key Export
Enterprise Assistance Fund Implementation Plan®;

CPC Committee of Yinzhou District, Ningbo City People's Government of
Yinzhou District, Ningbo City Opinions on Promoting Economic
Development of Yinzhou District®;

Notices on Publication of Interim Procedures on Management of Zhejiang
Province Export Brands Fund®;

Notice Concerning Relevant Policies on Promotion of Foreign Trade &
Economic Development in 2005°%°;

Suggestions on Accelerating the Implementation of Brand Strategy®;

Notice Issued by the Office of Wenzhou Municipal Government for the
Distribution of Quality & Branding Award Management Measures in
Wenzhou®’;

Opinions on Accelerating Open Economy of Organizations Directly Under
Municipal Government®®;

Opinion of Nanping Municipal People's Government on Supporting
Development of Key Industrial Enterprises®;

Circular on Printing and Distributing the Interim Measures of Yangzhou City
for Administration of the Incentive Fund for Famous-brand Export
Products’®;

¥ WZF [2005] N° 9.

% Disponible en: http://www.zjwy.gov.cn/dzwk/wj_style.jsp?filelD=1312.
¢! Xia Fu Ban [2006] N° 117.

62 Xiamen Trade Development Gui Cai [2006] N° 268.
% YYD [2008] N° 1.

6 7CQZ [2006] N° 207.

6 7CQZ [2005] N° 145.

%0 7ZF [2007] N° 81.

7 \WZB [2006] N° 147.

%8 |ZF [2004] Ne 38.

% Nan Zheng Zong [2007] N° 219.

yCQ [2007] N° 23; YWJIMM [2007] N° 008.
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FXB-47.

FXB-48.

FXB-49.

FXB-50.

FXB-51.

Implementing Rules of Support Policies for Patented Brands of Service
Outsourcing Companies by Zhabei District™;

Notices for Evaluation and Rewards of 2008-2009 Export Brand Particularly
Cultivated and Developed in Heilongjiang."

Measures for the Administration of Famous —brand (Industrial) Products of
Guangdong Province;

Measures for the Administration of Famous-Brand (Agricultural) Products of
Guangdong Province™;

Circular of Ministry of Commerce, China Export & Credit Insurance
Corporation Concerning Utilizing Export Credit Insurance to Support the
Development of Name Brand Export.”

1. Los siguientes instrumentos:

L-1.

L-2.

L-3.

L-4.

L-5.

Notice Regarding Support Policies to Promote the Development of Our City's
Foreign Trade and Economic Cooperation for 2005'°;

Opinions of Jindong District Party Committee and People's Government of
Jinhua City on Accelerating Industrial and Export-Oriented Economic
Development’’;

Opinions of Shaoxing Municipal People's Government on Further
Encouraging the Development of Open Economy in Urban Areas’®;

Notice Concerning Relevant Policies on Promotion of Foreign Trade &
Economic Development in 2005™°;

Circular of the Provincial Department of Commerce, Development and Reform
Commission, Economic Commission, Department of Finance, Department of
Science and Technology, Bureau of State Tax, Administration for Industry and
Commerce, Bureau of Quality and Technical Supervision, and Entry-Exit
Inspection and Quarantine Bureau of Heilongjiang Province and Harbin
Customs on Printing and Distributing the "Guiding Opinions of Heilongjiang
Province on Supporting the Development of Famous Export Brands®;

71

Economic Commission of Zhabei District, Shanghai (junio de 2007), disponible en:

http://www.shiso.gov.cn/Policy/ZBPolicydetail.aspx?id=77
2 HSMF [2008] N° 37.

" Disponible

en: http://www.lawinfochina.com/law/display.asp?db=1&id=2737&keyword=

famous%20brand%20guangdong.

™ Disponible

en: http://www.lawinfochina.com/law/display.asp?db=1&id=2768&keyword=

famous%20brand%20guangdong.
" Shang Mao Fa [2005] N° 332

’® Hang Wai Jing
" Disponible en:

Mao Ji Cai [2005] N° 225; Hang Cai Qi Er [2005] N° 602.
http://zsj.jindong.gov.cn/news/ZCFG_9214/200811431343.html.

8 SZF [2007] N° 66.
7® ZCQZ [2005] N° 145.
% Hei Shang Lian Fa [2006] N° 1.
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Opinions on Accelerating Open Economy of Organizations Directly Under
Municipal Government®;

Circular of Nanchang Municipal People's Government on Printing and
Distributing the Interim Measures for Administration of Nanchang Foreign

Trade Development Fund®;

Trial Opinions of Jiangdong District, Ningbo City on Promoting Steady
Foreign Trade Development™®;

Opinions of Jiangdong District, Ningbo City on Promoting Steady Foreign
Trade Development®;

2005 Policies for Encouraging the Development of Foreign Trade &
Economic Cooperation in Shandong®’;

Notice on Printing and Distribution of 2006 Policies for Encouraging the
Development of Foreign Trade & Economic Cooperation in Shandong®®;

Notice on Printing and Distribution of 2003 Policies for Encouraging and
Expanding Foreign Trade Export to Shandong®’;

2004 Policies for Encouraging the Development of Foreign Trade &
Economic Cooperation in Shandong®;

Circular of Wuxing District People's Government on Further Encouraging
the Development of Open Economy in Urban Areas™;

Measures for Managing Xiamen's Key Export Enterprise Assistance Fund®;
Notice from the Xiamen Trade Development Bureau and the Xiamen Finance
Bureau on the publishing of Measures for Managing Xiamen's Key Export

Enterprise Assistance Fund Implementation Plan®*;

Opinions on Further Accelerating the Development of Open Economy®;

81 |ZF [2004] Ne 38.

8 Hong Fu Fa [2007] N° 31.

8 DZF [2004] N° 13.

8 Dong Zheng Fa [2005] N° 25.

8 Disponible en: http://shandong.mofcom.gov.cn/aarticle/sjtongzhigg/200502/20050200018389.html.
8 |_CQ [2006] N 5.

8 LWJIMJCZ [2003] N° 180.

8 |LWJMJCZ [2003] N° 1037.

8 SZF [2005] N° 9.

% Xia Fu Ban [2006] N° 117.

°1 Xiamen Trade Development Gui Cai [2006] N° 268.
% XZF [2007] N 1.
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L-18.

L-19.

L-20.

L-21.

L-22.

L-23.

L-24.

L-25.

L-26.

L-27.

L-28.

CPC Committee of Yinzhou District, Ningbo City People's Government of
Yinzhou District, Ningbo City Opinions on Promoting Economic
Development of Yinzhou District®;

Notices on Publication of Interim Procedures on Management of Zhejiang
Province Export Brands Fund®;

Circular on Changxing County People’'s Government on Further Promoting
Foreign Trade Development™;

Notices Concerning Printing and Distributing the Implementation Regulation
on Economic Development Fund Supporting Industrial Technology Progress
in Futian District Shenzhen®;

Notice Issued by the Office of Wenzhou Municipal Government for the
Distribution of Quality & Branding Award Management Measures in
Wenzhou®’;

Notice of the Administrative Office of the Hangzhou Municipal People's
Government on Revision of the Evaluation and Selection Requirements and
Award .Measures for the "Golden Dragon Awards" in Hangzhou's Foreign
Trade Export®;

Directives of the Administrative Office of the Hangzhou Municipal People's
Government on Promoting the Development of Independent Export Brands®;

Notice of the People's Government of Quanzhou Fengze District on Issuing

Regulations Concerning the Support to Key Enterprises'®;

Notice on Recommending of Alternative Name List for 2005-2006 "Export

Brand Merchandise in Shanghai"'*;

Implementing Rules of Support Policies for Patented Brands of Service

Outsourcing Companies by Zhabei District'%;

Notice of Shanghai Municipal Commission of Foreign Trade and Economic

Cooperation for Carrying out Confirmation of 2007-2008 "Export Brands in
nl03.

Shanghai"~™;

YYD [2008] N° 1.

% 7CQZ [2006] N° 207.

% CZF [2005] N° 45,

% FBF [2007] N° 53.

9 WZB [2006] N° 147.

% Hang Zheng Ban [2007] N° 47.

% Hang Zheng Ban [2007] N° 10.

1% Quanfengzhengzong [2008] N° 22.
1" HIMMC [2005] Ne 143.

102

Economic Commission of Zhabei District, Shanghai (junio de 2007), disponible en:

http://www.shiso.gov.cn/Policy/ZBPolicydetail.aspx?id=77.

1% Disponible en:

http://www.1128.org/html/dzzw/ggl/2008/08/doc45735.shtml.
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L-29. Measures on Promoting the Development of the City Open Economy in
2006,
L-30. Notices for Evaluation and Rewards of 2008-2009 Export Brand Particularly
Cultivated and Developed in Heilongjiang.*®
L-31. Notice Regarding Support Policies to Promote the Development of Our City's
Foreign Trade and Economic Cooperation for 2005'%;
L-32. Notice Regarding Selection of 2007-2008 "Jiangsu Province Export Brands
for Focused Cultivation and Development".%’
B. Las medidas enumeradas en la Seccion A anterior parecen otorgar a empresas en China

donaciones, préstamos y otros incentivos que estan supeditados a los resultados de exportacién. Por
tal motivo, dichas medidas parecen ser incompatibles con el articulo 3 del Acuerdo SMC.
Adicionalmente, en la medida en que otorgan subvenciones para productos agricolas, parecen ser
incompatibles con los articulos 3, 8, 9 y 10 del Acuerdo sobre la Agricultura. Las medidas también
parecen ser incompatibles con las obligaciones que corresponden a China en virtud del parrafo 1 de la
seccion 12 de la Parte | de su Protocolo de Adhesion'®, asi como del parrafo 2 de la seccion 1 de la
Parte | de su Protocolo de Adhesion (en la medida en que incorpora el parrafo 234 del informe del
Grupo de Trabajo sobre la Adhesion de China)'®, que forma parte de las condiciones de adhesion
acordadas entre China y la OMC y que es parte integrante del Acuerdo de Marrakech por el que se
establece la Organizacion Mundial del Comercio. Por dltimo, las donaciones, préstamos y otros
incentivos parecen ser incompatibles con el parrafo 4 del articulo I11 del GATT de 1994, en la medida
en que benefician a los productos de origen chino, pero no a los productos importados.

Guatemala queda a la espera de su respuesta a la presente solicitud. Propongo que nuestas
dos Misiones fijen una fecha y un lugar mutuamente convenientes para la celebracion de estas
conultas

194 Disponible en:  http://www.zh.gov.cn/English/Investment/Policy/200802/t20080218_19097.htm.
1% HSMF [2008] N° 37.

1% Hang Wai Jing Mao Ji Cai [2005] N° 225; Hang Cai Qi Er [2005] N° 602.

197 Sywaijingmaomao 2007 N° 122.

108 \WT/L/432.

19 \WT/MIN(01)/3.
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Relacion de pruebas disponibles conforme al
parrafo 2 del articulo 4 del Acuerdo SMC

Esta relacion de las pruebas disponibles se refiere a la naturaleza y la existencia de las
subvenciones de que se trata. Las donaciones, préstamos y otros incentivos en cuestion se reflejan en
las siguientes medidas, asi como en cualesquiera modificaciones o cualesquiera medidas conexas o de
aplicacion. Las donaciones, préstamos y otros incentivos en cuestién son aquellos que parecen tener
caracter de subvenciones prohibidas dado que estan supeditados a los resultados de exportacion.

1. Circular of the General Office of the State Bureau of Quality Supervision, Inspection and

Quarantine for Issuing the "Measures for the Control of Evaluation of Chinese Famous-

Brand Products (for Trial Implementation)"*;

2. Circular on Carrying Out Evaluation of Products to Be Recognized as China World Top
Brand™;

3. Circular on Application of China World Top Brands in 2006™;

4. Circular on Application of China World Top Brands in 2008**3;

5. Measures for the Administration of Chinese Name-Brand Products**;

6. Product Quality Law of the People's Republic of China;

7. Decision of the State Council Concerning Several Issues on Further Strengthening Product

Quality Work™®;

8. Notice Concerning the Issuing of Opinions on Promoting the Brand-Driven Strategy & Its

Incentive Measures'’;

9. Notice Concerning Printing and Distributing the Implementation Regulation on Economic
Development Fund Supporting Industrial Technology Progress in Futian District
Shenzhen!®;

10. Notice of Gansu Provincial People's Government Concerning Printing and Distributing

Incentive Methods for Enterprises Entitled with Famous Brand Products in Gansu
Province';

119 Guozhijian [2001] N° 32.

111 G737 [2005] N° 95.

112 7JZH [2006] N° 11.

113 7JZH [2008] N 23.

114 AQSIQ Order N° 12 (29 de diciembre de 2001).

115 Adoptada en la Trigésima Reunién del Comité Permanente del Séptimo Congreso Popular Nacional,
el 22 de febrero de 1993.

118 Emitida por el documento Guofa N° 24 [1999] del Consejo Estatal el 25 de diciembre de 1999.

W EFB [2007] N° 274.

18 EBF [2007] N° 53,

19 GZF [2007] Ne 72.
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Notice on Methods of Implementing Brand Praise and Incentive for Industrial Enterprises in

Guangxi Zhuang Autonomous Region'?’;

Several Related Policies on Implementation of Guiyang's Science and Technology
Development Planning During the "Eleventh Five-Year Plan" (2006-2010)**:

Opinions of the Party Committee and People's Government of Jinhua City on Promoting the
nl22.

Building of "Jinhua Brand"™*;

Circular on Jiujiang Municipal People's Government on Adjusting and Enriching the
Incentive Policy for Creating a City of Brand'?*;

Circular on Printing and Distributing the Method of Nanhai District, Foshan City for
Supporting and Awarding Independent Innovation, Brand Drive and Enterprise IPO
(NF [2007] N° 128);

Opinions of Nanping Municipal People's Government on Supporting Development of Key

Industrial Enterprise'®*;

Opinions on Promoting Fast and Healthy Development of Characteristic Manufacturing
Industry through Implementing Industrial Upgrading Projects'®;

Circular of Sichuan Provincial People's Government on Printing and Distributing the

"Opinions on Forcefully Pressing Ahead Industrial Brands Strategy in Sichuan"*?;

Circular on Forwarding the Detailed Reward Rules for the Strategy of Drive with Top Brands
in Suzhou City'?’;

Circular on Forwarding the Policy Measures for Pushing on the Strategy of Drive with Top
Brands'?;

Notice Issued by the Office of Wenzhou Municipal Government for the Distribution of Quality

& Branding Award Management Measures in Wenzhou?;

Opinions of Wuyi County Party Committee and People's Government on Further

Encouraging and Promoting the Development of SMEs*®’;

120 Gui Zheng Ban Fa [2007] N° 42,
121 ZFF [2006] N° 51.

122 SW [2006] N° 21.

123 JZW [2007] N° 93.

124 Nan Zheng Zong [2007] N° 219.
125 QWF [2007] Ne 20.

126 CFF [2007] N° 38,

127 SFB [2005] N° 109.

128 SFB [2005] N° 115.

129 \WZzB [2006] N° 147.

30 Disponible en: http://www.zjwy.gov.cn/dzwk/wj_style.jsp?filelD=1312.
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23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

Notice Concerning Printing and Distributing the Implementing Regulations Issued by the
Bureau of Finance and the Economic Development Administration of Xiamen to Support the
Development of High Quality Well-Known Products in Xiamen™**;

Suggestions on Supporting Key Industrial Enterprises Issued by the People's Government of
Yandu District, Yancheng City*®*;

Suggestions on Accelerating the Implementation of Brand Strategy**®

Circular on Ensuring Proper Use and Management of Guangdong Brand Development
Fund®*;

Notice of Issuing the Directive on Supporting the Development of Name Brands for Export™**;

Notice of General Office of Mmlstry of Commerce Concerning Recommending Candidates of
"Chinese Export Famous Brands"***;

Circular of Changxing County People's Government on Further Promoting Foreign Trade
Development™’;

Opinions of Deging County People's Government on Strengthening the Building of Advanced
Manufacturing Bases'*®;

Circular on Printing and Distributing the Policy Opinions for Accelerating Innovative
Development of Industrial Economy*®;

Circular on Printing and Distributing the "Provisional Regulation on the Use of Fujian
Export Brand Development Fund"*’;

Circular of the Foreign Trade and Economic Cooperation Department of Fujian Province on
Recommending Candidate Enterprise for the 2008-2009 "Famous Export Brands the Foreign
Trade and Economic Cooperation Department of Fujian Province Mainly Cultivates and
Develops™*;

Circular on Printing and Distributing the Opinions on Recognizing "Famous Export Brands
the Foreign Trade and Economic Cooperation Department of Guangdong Province Mainly
Cultivates and Develops"'*?;

B Xiacaiqui [2007] N° 21.
32 DZF [2007] N° 102.

133 7ZF [2007] N° 81.

134 YCF [2007] N° 64.

135 Shang Mao [2005] N° 124.
136 SBMH [2007] N° 25.
137 CZF [2005] N° 45.

138 DZF [2008] N° 29.

139 CZF [2007] N° 54.

10 MCW [2007] N° 17.

Y MWJIMF [2008] N° 31
142 Y WJIMJZ [2007] N° 1
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Suggestions on the "Export Brands Particularly Cultivated and Developed by the Department
of Foreign Trade and Economic Cooperation Department of Guangdong Province™ (Revised

edition)'**;

Notice Concerning Alternative Name List Supplementary to the Export Brands Particularly
Cultivated and Developed by the Department of Foreign Trade and Economic Cooperation of
Guangdong Province'*;

Notice Regarding Support Policies to Promote the Development of Our City's Foreign Trade
and Economic Cooperation for 2005';

Notice of the Administrative Office of the Hangzhou Municipal People’s Government on
Revision of the Evaluation and Selection Requirements and Award Measures for the "Golden
Dragon Awards" in Hangzhou's Foreign Trade Export™*;

Directives of the Administrative Office of the Hangzhou Municipal People's Government on

Promoting the Development of Independent Export Brands'*’;

Circular of the Provincial Department of Commerce, Development and Reform Commission,
Economic Commission, Department of Finance, Department of Science and Technology,
Bureau of State Tax, Administration for Industry and Commerce, Bureau of Quality and
Technical Supervision, and Entry-Exit Inspection and Quarantine Bureau of Heilongjiang
Province and Harbin Customs on Printing and Distributing the "Guiding Opinions of

Heilongjiang Province on Supporting the Development of Famous Export Brands'*;

Circular on Printing and Distribution the Newly Revised "Method for Selection of Henan

Famous Export Brands"**’;

Guiding Opinions on Supporting the Development of Henan (Famous) Export Brands in the
"11th Five-Year Plan" Period™";

Circular on Carrying Out Survey on the Brand Building Status of the Enterprises with

Provincial Famous Export Brands™";

Notice Regarding Selection of 2007-2008 "Jiangsu Province Export Brands for Focused

Cultivation and Development"**%;

Opinions on Promoting Better and Quicker Development of Private Economy™>;

143 Disponible en: http://Amww.gddoftec.gov.cn/jsmyc/main/shownews.asp?newsid=299&channalid=16.
14 YWJIMJH [2008] 31.

% Hang Wai Jing Mao Ji Cai [2005] N° 225; Hang Cai Qi Er [2005] N° 602.

146 Hang Zheng Ban [2007] N° 47.

7 Hang Zheng Ban [2007] N° 10.

1%8 Hei Shang Lian Fa [2006] N° 1.

9 vy Shang Mao [2008] N° 1.

150 yushangmao [2006] N° 13.

I Disponible en: http://www.yzwjm.gov.cn/Article_Show.asp?ArticlelD=1329.
152 Suwaijingmaomao 2007 N° 122.

153 JZF [2007] N° 113.



WT/DS390/1, G/L/882,
G/SCM/D83/1, G/AG/GEN/82

Pagina 16

46. Opinions of Jindong District Party Committee and People's Government of Jinhua City on
Accelerating Industrial and Export-Oriented Economic Development™*;

47.  Status for the Support and Cultivation of Famous Export Brands in Jiangxi Province™;

48. Notice of the Department of Commerce and Department of Finance of Ningxia Hui
Autonomous Region on Printing and Issuing the Administrative Measures of Ningxia Hui
Autonomous Region for the Awarding and Promoting of Brand Export Commodities™®;

49. Notice of the People's Government of Quanzhou Fengze District on Issuing Regulations
Concerning the Support to Key Enterprises™’;

50. Notice on Printing and Distribution of 2006 Policies for Encouraging the Development of
Foreign Trade & Economic Cooperation in Shandong®;

51. Opinions of Shaoxing Municipal People's Government on Further Encouraging the
Development of Open Economy in Urban Areas™;

52. Circular on Forwarding the Opinions of Foreign Trade Office of Tianjin Municipal
Government on Accelerating Development of Proprietary Export Brands of Tianjin City™®;

53. Circular of Wuxing District People's Government of Huzhou City on Further Encouraging
Foreign Trade Development*;

54. Measures for Managing Xiamen's Key Export Enterprise Assistance Fund'®?;

55. Notice from the Xiamen Trade Development Bureau and the Xiamen Finance Bureau on the
publishing of Measures for Managing Xiamen's Key Export Enterprise Assistance Fund
Implementation Plan®?;

56. CPC Committee of Yinzhou District, Ningbo City People's Government of Yinzhou District,
Ningbo City Opinions on Promoting Economic Development of Yinzhou District*®*;

57. Notice on Publication of Interim Procedures on Management of Zhejiang Province Export
Brands Fund®;

58. Notice Concerning Relevant Policies on Promotion of Foreign Trade & Economic

Development in 2005";

> Disponible en:  http://zsj.jindong.gov.cn/news/ZCFG_9214/200811431343.html.
155 Special Commissioner’s Office in Shanghai (19-04-2007).
138 Ning Shang (Gui Cai) FA [2006] N° 159.

57 Quanfengzhengzong [2008] N° 22.

158 | CQ [2006] N° 5.

159 S7F [2007] N° 66.

160 3ZF [2007] N° 005.

161 WZF [2005] N 9.

162 Xia Fu Ban [2006] N° 117.

163 Xiamen Trade Development Gui Cai [2006] N° 268.
YYD [2008] N° 1.

165 7CQZ [2006] N° 207.

166 7CQZ [2005] N° 145,
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Opinions on Accelerating Open Economy of Organizations Directly Under Municipal

Government®®’;

Circular of Nanchang Municipal People's Government on Printing and Distributing the
Interim Measures for Administration of Nanchang Foreign Trade Development Fund'®®;

Trial Opinions of Jiangdong District, Ningbo City on Promoting Steady Foreign Trade

Development™®;

Opinions of Jiangdong District, Ningbo City on Promoting Steady Foreign Trade

Development”*;

2005 Policies for Encouraging the Development of Foreign Trade & Economic Cooperation
in Shandong*™;

Notice on Printing and Distribution of 2003 Policies for Encouraging and Expanding

Foreign Trade Export to Shandong'’?;

2004 Policies for Encouraging the Development of Foreign Trade & Economic Cooperation
173.

in Shandong™";
Opinions on Further Accelerating the Development of Open Economy*™;

Circular on Changxing County People's Government on Further Promoting Foreign Trade

Development'”;

Circular on Printing and Distributing the Interim Measures of Yangzhou City for

Administration of the Incentive Fund for Famous-brand Export Products®’®;

Notice on Recommending of Alternative Name List for 2005 - 2006' "Export Brand

Merchandise in Shanghai"*’’;

Implementing Rules of Support Policies for Patented Brands of Service Outsourcing

Companies by Zhabei District'’®;

167 ZF [2004] N° 38.

1%8 Hong Fu Fa [2007] N° 31.

189 DZF [2004] Ne 13.

0 Dong Zheng Fa [2005] N° 25.

1 Disponible en: http://shandong.mofcom.gov.cn/aarticle/sjtongzhigg/200502/20050200018389.html.
172 | WIMJCZ [2003] N° 180.

173 | WJIMJCZ [2003] N° 1037.

174 XZF [2007] Ne 1.

175 CZF [2005] N° 45.

176 yCQ [2007] N° 23; YWJIMM [2007] N° 008.

" HIMMC [2005] Ne 143.

178 Economic Commission of Zhabei District, Shanghai (junio de 2007), disponible en:
http://www.shiso.gov.cn/Policy/ZBPolicydetail .aspx?id=77.
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71. Measures for the Administration of Famous-brand (Industrial) Products of Guangdong
Province'’;

72. Measures for the Administration of Famous-Brand (Agricultural) Products of Guangdong
Province'®:

73 Notice of Shanghai Municipal Commission of Foreign Trade and Economic Cooperation for
Carrying out Confirmation of 2007-2008 “Export Brands in Shanghai"*®*;

74, Measures on Promoting the Development of the City OpenEconomy in 2006%%;

75.  Shanghai Export Brands List of Awardees in 2005-2006%;

76.  11th Five Year Plan Guidelines'®;

77. Notices for Evaluation and Rewards of 2008-2009 Export Brand Particularly Cultivated and
Developed in Heilongjiang.'®

78. Circular of Ministry of Commerce, China Export & Credit Insurance Corporation

Concerning Utilizing Export Credit Insurance to Support the Development of Name Brand
Export.'®

% Disponible en: http://www.lawinfochina.com/law/display.asp?db=1&id=2737&keyword=

famous%20brand%20guangdong.

180 Disponible en: http://www.lawinfochina.com/law/display.asp?db=1&id=2768&keyword=

famous%20brand%20guangdong.

181 Disponible en:  http://www.1128.org/html/dzzw/ggl/2008/08/doc45735.shtml.

182 Disponible en: http://www.zh.gov.cn/English/Investment/Policy/200802/t20080218_19097.htm.
183 Disponible en http://www.maofa.sh.cn/shangbiao/pingpai.asp.

184 Disponible en http://ghs.ndrc.gov.cn/ghjd/115gyxj/010a.htm.

185 HSMF [2008] N° 37.

188 Shang Mao Fa [2005] N° 332.



